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How often do you hear about “doing good”
as a way to “make money” and be successful
in the business world at the same time?
Seniors Helping Seniors® In-Home Non-
Medical Care is living proof that we can “Do
Good and Make MoneyTM”.

When Seniors Helping Seniors® founder, Kiran
Yocom, was first starting to grow her own
senior in-home non-medical care business
over ten years ago in Berks County
Pennsylvania, she used to tell people: “I don’t
care about how many degrees you have on
your wall. What I care about is what is in your
heart.”

Combine a growing senior industry with a
whole lot of love and what do you get?
Seniors Helping Seniors® In–Home
Companion Care – the only non-medical
senior franchise that focuses on helping every
aspect of the growing senior market with love
and compassion by matching seniors who
need in-home services with seniors who pro-
vide them. Where both sides feel as though
they are giving and both sides feel as though
they are receiving.

This unique approach to doing business has
enabled the Seniors Helping Seniors® fran-
chise community to grow to over 100 territo-
ries in 30 states in just 3 years. More and
more people are beginning to see that what
Seniors Helping Seniors® franchise partners
are creating is very different than everything
else that is out there.

First, let’s talk about the less active seniors
who want to continue to live independently in
their own homes. They are cared for by more
active seniors according to their special
needs. Whether it is just companionship or a
trip to the doctors or even a little help around
the house - there is another more active
senior ready to help. And who better than a

senior to truly understand what another senior
needs?

Next let’s look at the opportunity being creat-
ed for the more active senior care givers.
They are empowered with a great sense of
worth as they help another senior be able to
live in their own home instead of having to go
to an assisted living facility or nursing home.
As they care for new friends the more active
seniors continue to live actively while truly giv-
ing from their hearts. And with today’s econo-
my many more seniors are looking for ways
to supplement their shrinking retirement
income. The Seniors Helping Seniors® busi-
ness model provides this easy point of entry
into one of the most prime, rapid growth ser-
vice industries in today’s boomer market.

The Seniors Helping Seniors® franchise sys-
tem is a way for people with hearts to fill a
growing need in their communities and also
make a very nice living at the same time. And
every franchise partner receives the highest
level of support that can only come from the
expertise that is gained by the founders and
national operational support team continuing
to run a Seniors Helping Seniors® in-home
services business themselves.

For more information, email:
opportunities@seniorshelpingseniors.com or
check out: www.seniorshelpingseniors.com.
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